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[image: image1.jpg]hen, at the age of 32, Charlotte di Vita
W received a letter telling her that she was
to be awarded the MBE, she almost
passed it unopened to her accountant. ‘The
doorbell rang at 7.30am;’ she remembers, ‘and
there was a black van with On Her Majesty’s
Service written on the side of it, and I thought, “Oh
my God, have I paid my tax?” ’ Two days later, she
finally looked inside the envelope, and was so
astonished that she rang Buckingham Palace three
times to check that they had got the right person.
Charlotte’s award was in recognition of her
extraordinary work as an entrepreneur/philanthro-
pist. Since it was founded in 1992, her company,
Trade plus Aid, has set up projects in 12 countries,
helping deprived communities to become self-
sufficient by finding new markets for their tradi-
tional crafts. Its profits have put famine-hit farm-
ers back on their feet, built schools where there
were none, and created refuges for the homeless.
Charlotte’s biggest success has been a factory in
rural China which produces miniature teapots

using an almost forgotten enamelling technique.
In a desperately poor village she was able to pro-
vide jobs for 94 people, whose work astonished
buyers from Harrods and Fortnum & Mason.
Within a year, the factory’s turnover had
increased tenfold: it now employs 336 villagers.

Setting it up was far from easy. Charlotte had to
contend with not only Chinese bureaucracy, but
also with Chinese horoscopes. ‘They asked me
what animal I was,” she explains, ‘so I gave them
my date of birth and they went off, and one of
them came back just white. It turned out that
there is one sign, the fire horse, which rotates only
every 60 years — and fire horse women were tradi-
tionally killed, because they are totally unconven-
tional and can’t live with any form of authority.
These men had an argument that went on for
hours about whether they could allow a fire horse
to come in and start a factory.”

The term makes her sound unfeasibly scary: in
reality, ‘enthusiastic thoroughbred” would be
nearer the mark. Now 36, with her wavy blonde

hair, blue-grey eyes and wide grin, she has the
kind of glamour and charisma which, in the char-
ity world, is more often found at Leicester Square
film premieres than among the world’s poorest
people. But ‘totally unconventional’ is accurate
enough — her two attempts to do normal jobs, at
Jaeger and Salomon Brothers, were failures.
‘I cannot do something if I don’t find inspiration
in it. Within a week, I felt like I was drowning.’
Even as a child she felt compelled to help the less
fortunate: at the age of nine, she persuaded her
classmates to be silent for three days to raise money
for charity. By the time she left Edinburgh
University (with a degree in PPE), ecology was top
of her agenda, so she persuaded the Overseas
Development Administration to let her organise a
conference in Brazil on rainforest conservation.
When the Prince of Wales agreed to attend,
Charlotte discovered the power of royal patronage:
‘I got straight in to see President Collor; his wife
made me her new best friend, and when 1 said I
couldn’t find a venue with enough security, he said,





[image: image2.jpg]“We’ll close the Central Bank for three days”.” The
conference raised £825,000 to develop a conserva-
tion park which, Charlotte notes proudly, has since
grown to cover an area slightly larger than Britain.
Charlotte next badgered De Beers to let her
assess their environmental programme in southern
Africa. From there she travelled to Ghana, where
the idea of Trade plus Aid was born. Falling ill
with dysentery, Charlotte was cared for by a farm-
ng community which, she discovered, was on the
verge of being driven from the land by drought.
She had £800 with her, but felt that she could do
more than simply give it to the villagers to buy
seed; so she asked a group of local carvers to make
her 800 pendants in exchange, in the shape of tra-
ditional Ashanti statues. Back in England, she set
about selling the pendants at street markets and
fairs, and soon had orders for thousands more.
Not content with donating the profits to the
Ghanaian community, Charlotte set out to find a
sustainable market for the carvers, which she did by
signing a deal with one of Japan’s biggest mail-

order companies. Within two years, enough money
had been made to ensure the survival of more than
6,000 farms supporting 25,000 people; Charlotte
also expanded her products and suppliers to take in
18 communities in Africa and South America.

The problem with the Trade plus Aid equation is
that the business side can be all-consuming. Last
summer, however, she entered into a partnership
with a German company, Goebel, which gives her
the freedom to concentrate for the next five years
on finding projects to spend T+A’s money on. ‘I'm
looking forward to spending all of it,” she says: ‘I
just don’t know what on, or where, or how.”

This may sound vague, but in the unconven-
tional world of Charlotte di Vita, serendipity has
a way of providing solutions. ‘Because you’re not
absorbed in a home and office,” she explains, ‘you
meet extraordinary people all the time: you're fol-
lowing a path, although it may not look like it, and
somewhere all these things come together.” She
mentions a monk in Burma who wants to revive
a colonial tea plantation to support a persecuted

ethnic minority; ‘And it happens that I have a
friend who’s a tea expert and is doing similar
things in Bhutan — and so the process goes on.”

There have been historical coincidences, too.
After her first visit to Ghana, Charlotte discovered
that her great-great-grandfather — a Bristol mer-
chant — had followed the same route to trade for
palm oil. When she presented one of her teapots to
the Queen, an enamelling tradition taught to the
Chinese by British royal craftsmen three centuries
earlier came home to Buckingham Palace from a
village in the middle of nowhere.

Her latest projects include providing medical
care for street children living in the sewers in
Mongolia, and for lepers in China, where the dis-
case is officially deemed not to exist and sufferers
are confined by local Chinese custom in a gravel
pit. ‘They’re highly motivated people, but they
can’t plant crops because they can’t use their limbs.
We’re going to see if we can bring in simple things
like pig-rearing, rabbit-rearing, or whatever.’

For more information, visit www. tradeplusaid.com

-...From Chinese teapot.enamellers to Mongolian street children living in sewers,
thousands in the developing world are benefiting from Charlotte di Vita’s Trade plus
Aid initiative. By Anthony Gardner. Photograph by Eva Vermandel
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Displayed at the Spring Fair Blrmmgham'
by Goebel (Hall 5, J14/K13), the teapots
help the Trade plus Aid® charitable trust to
assist disadvantaged communities around the
world. B Reader Reply 102
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IN 1992, the sight of a starving child in
Ghana provided the catalyst for Charlotte
di Vita to establish a fundraising
organization focused on ethical trade.
Since then, Trade plus Aid® has
assisted handicraft producers around the
world to enable their communities to
become self-supporting, whilst $347,200
has been donated to the Trade plus Aid®
charitable trust to fund aid projects in
some of the poorest countries. Now, as it

enters its second decade, the organization
is celebrating the signing of a new four-
year licensing agreement with giftware
leaders Goebel that guarantees Trade Plus
Aid® a minimum income of $1.3 million.
W Goebel Porzellenfabrik (Hall 5,

J14/K13) is the exclusive worldwide

distributor for the Charlotte di Vita
Collections™ of limited edition miniature
enamel teapots, the sale of which help
fund Trade plus Aid®. H Reader Reply 257
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Because something is
collected, does that make it
a “collectable”? There was
a time when the word had
some cachet. But then it
became devalued as every
Tom, Dick and Harry started
jumping on the bandwagon
with products that just
didn’t deserve the tag. Now
the market is returning to
what it once was, with
collectors seeking out high
quality lines that have stood
the test of time. Well, that's
the view of some of the
UK’s best-known suppliers.
Others believe that things
will never be quite the same
again
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en Johnson, the respected
executive vice president on
Enesco, believes that

collectables have “retracted to what
they are supposed to be, which is core
brands”.

He says that over the past few years
everybody jumped on the collectables
bandwagon, and adds: “I don't think
that you can fool the collectors and
they come back to what they perceive
to be the quality brands.

“We are certainly finding this with
Border Fine Arts - last year was the
biggest year we have ever had with
Border. Lilliput Lane is still strong and
reports of the demise of Cherished
Teddies are greatly exaggerated -
we've got nearly 30,000 club
members in the UK and retail sales of
£12m.

“And we have new things coming
on - we aren'’t saying ’rhey are
collectable, but Willow Tree from our
friends Demdaco has been quite a
success. They insist it's not a
collectable but people are buying
numbers of them.

“The bookings we are getting are
very strong. And licences such as
Beatrix Potter and Classic Pooh are
excellent. Generally, we are feeling
very upbeat.”

According to Peter Kirvan of
Cardew Design, “the collectors who
are still about are still pretty serious
about their habit, but it isn’t a huge
market,”

Having said that, Cardew’s new
range of Cool Catz was a serious hit
at Spring Fair and look to have the
ability to build info a major new line in
2003.

As a self-professed cat owner/lover,
ceramic designer Paul Cardew has
long observed their habits and
postures, which inspired the four
elegant sculptures around which his
new range is based.

“| chose oriental cats as our
template as they had the sophistication
and elegance that was required to fit
info a contemporary home. They also
had to demonstrate ‘attitude’ (or ‘Cat-
titude) in each pose.

“The next thing to do was to dress
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Lesser & Pavey
Leonardo Collection

the hobby is so enjoyable that they create whole streets of
dolls houses, or donate them to family, friends and
charities,”

The company, a leading supplier of dolls houses and
miniatures, offers more than 20 houses and 2,000 items of
furniture and accessories.

Lesser & Pavey chairman Ronnie Pavey says that over
the past 25 years the company has invested both time and
money in advertising and promoting its products using The
Leonardo Collection brand name. He adds: “There can be
no doubt that both trade buyers and the end user - the
collector - recognise The Leonardo Collection as a name
for quality collectables, as in turn they do with Alberon for
the highest quality porcelain collectors’ dolls.”

Managing director Julian Hunt comments: “We believe
our ranges of collectables, whether they be Crisalis Faeries
or Alberon Dolls have stood up well in a difficult market
place. By offering high quality products at very affordable
prices, we are increasing our collector base and are
inundated with letters and phone calls from many of these
admiring collectors.”

He believes the collectables market has suffered in the
past couple of years for a number of reasons. “It does
seem that everyone has tried to get on the bandwagon
and inferior quality product with unimaginative brand
names have flooded on to the market. Collectors have
rejected this poor quality merchandise and our sales on
collectables have continued to grow as we have carefully
introduced new quality pieces at affordable prices that our
loyal customers have welcomed with enthusiasm.”

Ronnie opines that the sector has suffered from an over-
production of limited edition pieces aimed at the top end
dedicated collector. “Some collectable companies have
introduced too many pieces which collectors can't afford -
and sometimes if they can’t keep up with the new
introductions they simply give up and stop buying,” he
explains. “By carefully planning and selecting our new
introductions, we are now reaping the benefits as the
collectable part of our business is flourishing.”

she says.
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William Britain

Evergreen Studio Collection

Based in Birmingham in the jewellery quarter, the
Evergreen Studio Collection has been enjoying success with
a range of products marking the 50th anniversary of the
Coronation of Her Majesty the Queen.

It has manufactured seven designs in single spoons; two
sets of two; one box of four and one of six; as well as a
commemorative medal. All the items have a 22 carat gold
finish.

As well as attracting independent retailers, The
Evergreen Studio Collection’s ranges have been sold into
Windsor Castle, Buckingham Palace and Holyrood House.

The Coronation is also being celebrated by William
Britain with the 50th Anniversary Limited Edition. The six-
piece hand painted pewter set will appeal to collectors of
royal memorabilia as it captures the splendour and
ceremony of the historic moment when Her Majesty was
crowned in Westminster Abbey on 1 June 1953.

Incredible detail and realism has been crafted into
every figure taking part in the ceremony.

William Britain has also marked the recent centenary of
Pefer Rabbit with a new range of licensed cast metal
models. The hand painted figures of Peter Rabbit Running
and Peter Rabbit Eating have been carefully crafted with
authentic detail from the illustrations in the Beatrix Potter
books, and have already been well received by retailers
and customers alike.

Building on this success, the company will shortly unveil
new additions to the collection, including Peter Rabbit
Under the Gate, The Tailor of Gloucester, and the delightful
Squirrel Nutkin, celebrating the character’s 100th
anniversary this year.

Other licensed William Britain collections can also boast
new characters, with the “baddies” Penelope and Priscilla
Pinkpaws joining the Angelina Ballerina range, and an
exquisite new Strawberry Fairy model soon fo join the
popular Flower Fairies.

At the last Autumn Fair, Regency Fine Arts launched a
new collection of dressed animals named Honeysuckle Hill.
Each piece is packed in a tin and each character has its
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own story.

The range was an instant hit and now Regency Fine
Arts is introducing a porcelain collectable range to
complement the collection.

Director Kevin Moroney, who originated the range,
explains: “The reason Honeysuckle Hill is so successful is
largely due to the fact that it is so collectable. It is hard
to believe that some shops have reported back through
our wholesalers that members of the public have
purchased the entire collection, some 31 models.”

Charlotte di Vita Collections(tm), known for its
miniature enamel collectable teapots, has launched a
new range: the Rosina Wachtmeister Collection of stylish
cat designs.

Rosina Wachtmeister is a world-renowned artist and
her vibrant images and powerful colours are very
popular with international collectors. This is the first time
that her art has been interpreted in enamel.

There are now 156 miniature teapots available in the
Charlotte di Vita Collections(tm). Standing just 8 to 12cm
high, every enamel teapot is individually hand crafted
and hand painted, taking up to four days to complete
and entailing more than 129 skilled tasks.

Intricate craftsmanship and timeles designs make them
works of art. Every teapot is a genuine numbered limited
edition collectable, back-stamp authenticated and
presented with a brass tag confirming the teapot as a
“Certified Original”. The teapot comes in a stunning
exclusive, design-led silk-lined gift box.

The Charlotte di Vita Collections(tm) miniature enamel
teapots start from £11.50 (RRP £26.50).

Colony - best known for its candles - is now entering
the world of collectables with a new Christmas line from
Midwest, the founding company of the Seasons of
Cannon Falls brand, which, like Colony, is also part of
the Blyth Inc. Group.

Colony managing director Louise McMahon explains:
“There is an American tradition of not just buying
Christmas decs for one or two seasons; it's about

A selection of ladies of a certain age
created for those who know better!
Introductions exclusively through

HOBO DESIGNS 01371 810339
Lemcited Editions Weth Unlimited rppeal

X - TN S A
The world’s foremost laser engraving
suspended in crystal

Only genuine Crystal Impressions carries the
teardrop logo internally engraved in each piece

UK Distributor. Italy Direct Ltd,

Unit 6 Bromyard Road Trading Estate,
Ledbury, Herefordshire HR8 1NS
Telephone: 01531 635005 Fax: 01531 635775
Email: enquiries @italydirect.uk.com
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Colony

funkylighters.com

collecting really special tree decorations and keeping them
year affer year and saving them for your children.”

Colony is launching the line with a range of traditional
and contemporary Christmas tree trim and home
decoration ideas.

The classic designs are said to “honour tradition and
transcend time, renewing joyful memories of childhood”.
Classic icons of each season - Santas, angels, snowmen -
become “treasured keepsakes to pack away in tissue and
rediscover each year”. Tied to traditions and memories,
“beloved family mementoes are passed from generation to
generation”.

Hobo Designs, well known for its well-heeled Essex
ladies (no white stilettos herel), is offering a variety of

mixed-medium sculptures from its collection.
These models, depicted sitting and
lounging on comfortable furnishings,
are exquisitely detailed and feature
top quality accessories such as
jewellery, handbags and also
stemware.

Trade pricepoints range from
£95 to £125 and are limited to
just 500.

Collectables come in all
shapes and sizes, and
funkylighters.com has
over 300 lines, with a
collectable range that
includes cats, frogs,
sheep, pigs and
roosters.

Its 30 best sellers
among its hand
painted Clipper
lighters include the

sperm, cannabis and
Union Jack models.
Managing

director Stuart Cannon explains: “A lot of our refail outlets
tell us that up to 50 per cent of their sales are to non
smokers - and some of them to ardent non smokers who
are buying the lighters because they are collectors of
particular designs. And even the most ardent anti-smoker
has to light their candle in a power cut!”

Stuart has a team of people in Devon who can
individualise any of the lighters, so the names of numerous
seaside resorts now feature in collections, while people
who love cats can have up fo a dozen different felines
painted on lighters to accompany their other cat pieces.

With a trade price of just 98p, Stuart says: “For many
people it's an impulse purchase - they might have an
auntie who is a pig collector and they see one of our
lighters and don't have to go away and think about it.
What's more, they are refillable.”

The business has its own website to enable retailers to
view the range. It also features a Collectors Corner. Any
piece that is retired comes out of retirement if
funkylighters.com gets a request for it. “The website is an
information point, not a selling tool. We point potential
customers to our retailers and don't do sales off the
website.”

Clive Moore, marketing director of The Golden Ring of
Russia, is a passionate spokesman for Russian Lacquer Box
painting, and like the “miniature masterpieces” that are
produced by the Fedoskino Workshop, his views come
“from the heart and soul”.

No mean painter himself, Clive says that the materials
used to create these heirlooms are art in their own right,
with the finest brushes made from the single hair of a red
squirrel’s tale. And from beginning to end, not including
the painting time, which can take up to six months for a
complex original piece, it takes between 45 and 60 days
to complete the drying, polishing and lacquering processes
for the boxes.

The first known Russian lacquered piece was the
‘Chinese Cabinet’ in Peter the Great's small palace of
Monplaisir in Peterhoff. In the 18th and 19th centuries,





